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Step 1A – Your Interest


What are you interested in?


Think of something at the museum or place where you volunteer (an object, specific place, person or moment in history) that you are drawn to. 


For today it is more helpful if you know something about it. Write down what your Interest is:








Beginning - Introduce


The beginning sets the scene and introduces us to the tour. 


It lets us know where we are, why we are here, what we are talking about. 


You could explain your story theme or use your Like, Dislike or What?





Step 1B - Like,Dislike,What?


Note down what you like, dislike and do not understand about your “interest”


These are the things that connect you to it and will be the foundation to your content and inspire the subject of your tour. (Go to page 8 or 10. for a definition of LikeDislikeWhat?)





What do you Like about your “interest”?


The reason you like it or are interested in it.








What do you Dislike about your “interest”?


What do you not like about it.





What do you not understand about your “interest”?


What do you not understand? What needs clarification? What do you need or want to find out more about?








Step 2 - The Story 


What would you like your audience/listener to go away thinking about, knowing or questioning?





Think about how each of your LikeDislikeWhat? answers could be expanded and explored. Is there a particular question or statement or interest that stands out that you would like to talk about?





Or if your thing of interest was the example to support an argument or lesson or theme, what would the argument or lesson or theme be? Decide what your tour will be about. 


(Go to page 10. for a definition of Story)














Step 5 – Story Map


Pull together what you have identified so far, by working out what needs to go where. 


What do you start with to introduce your tour? What can you convey or share during the tour with each object? And how will you conclude your tour?





Use Beginning, Middle and End to define your content and structure. 


What you will talk about not how you will say it.





Use the blank page opposite to note down or list what you would like to talk about in each section:

















Step 3 – 5 Facts


What 5 facts or pieces of information, about your item of interest, could you use to help explain or prove your lesson or argument?


The facts should describe the item of interest. A simple fact is just as useful as a clever fact.











For each new object or stop in your tour do “5 facts” and “LikeDislikeWhat?” to identify what you can say, explore and research about it.





If you are given a theme or subject for a tour do “LikeDislikeWhat?” and “5 facts” about the given theme to identify where you knowledge and interest lies. Then choose objects and stops in your tour that will suit the theme (and your interest in it) best. 





If the tour subject and the items you must visit are givens, you can still use the techniques to find your way into the subject and what you can say about each stop or item.

















Step 10 - What do you need and want to find out? 


How to grow your tour with research.





Answer the following questions to identify what and where to research and how to develop your tour:














What questions do you have about your item of interest, subject or anything else that has come up?

















What, from your tour, are you curious about that you would like to know more about?

















What other objects, places, people moments in history could you include in your tour to help support, explain, prove or even contradict your argument or lesson?














Is your argument/lesson still of interest to you? 


Would you like to adapt it to raise and answer a slightly different question or explore another theme?








A story


A story, in this context, is the argument, reason, theme or lesson that you want to communicate and everything that you communicate is connected by this overriding story. By identifying a story to tell, you identify a specific journey to take you through the information or knowledge you have available to you. You can’t tell everything so you need to choose what you can and want to tell. A story helps people to connect to information or knowledge because it gives a reason for that information to be important, relevant or pertinent. A story gives you a foundation to follow, from which you can adapt and improvise and be as elaborate or simple as you or your audience needs.








Gut Reactions, Reflection and Feedback - LikeDislikeWhat?


Our first impressions and reactions to something either help or hinder our engagement and understanding of it. Enhance and elaborate what you like. Explore and reflect on what you dislike and why. If something is not understood you must find clarification or your audience will be confused. This also helps us to know what research to do. Use Like Dislike What? to give each other feedback to discover where to improve or change your tour. 








Zoom


Visual detail can be used as an objective tool of description, to either focus the attention of your audience or to aid their comprehension of something they cannot see. Other senses are more subjective, so visual details are an easy and accessible way to find a common path with your audience, through the journey of your story. Pointing out visual details, of what is in front of you, helps guide your audience to see more and so understand what you are saying more clearly. This will allow you to highlight details that help promote your argument or theme, making visual and thematic links for your audience, between different real things.





Intensify


Use Intensify to enhance your audience’s experience and empathy for what you are talking about or the point you wish to communicate. Describe, how things are happening (what they smell, sound, taste, look or feel like) while also enhancing the expression of them. Support your information with sensory description, emotional and expressive colour. Intensify the description or raise the stakes of your argument, to increase the opportunity for connection, interaction or engagement between you, your audience and your subject. Intensify does not simply mean bigger and louder. As with all of the exercises use a little of each one throughout your story, to provide as much variety of expression and communication style as possible.




















Perspectives


Whose point of view is being expressed or explored at any given moment? It is easy to use a neutral storytelling, narrative voice throughout a presentation or tour, but by expressing your own perspective alongside the received knowledge or the perspectives of others involved in your tour or subject, you open your narrative or argument up to further possibilities.








Step 8 - Perspectives…


Editor: When you want to get another angle, opinion, viewpoint or experience ask -


 “Tell the story from the point of view of…” (“Carry on”)


Note what you like, dislike and don’t understand about what you hear.





Storyteller:


    - Who tells the story? 


    - Who has an opinion? 


    - Who is a witness?





Neutral voice, personal “I” voice, 3rd person, 1st person, a character, an object…








Something extra - Intensify…


Editor: When there could be more description and experience - “Intensify on…” (“Carry on”) 





Storyteller:


Help your editor to experience your story by using: - Sensory description (Sight, Sound, Smell, Taste, Touch) and emotional and atmospheric description. 

















Zoom explanations…


Visual details are the simplest way to engage yourself and your listener.


Don’t take for granted what you or your listener already knows.


Guide and focus how your listener sees or looks.


 Visual detail is objective.








Something extra - Intensify explanations…


We experience the world through our senses. (Sight, sound, touch, smell and taste.)


Once emotionally engaged it is easier to think and respond. 


Show what you believe in and why things are important. 


Put your enthusiasm to good use.


One tone of voice or delivery is boring.





Step 7 - Zoom…


Editor: When you want or need or could see more - 


“Zoom and tell me what … looks like” (“Carry on”)


Note what you like, dislike and don’t understand about what you hear.





Storyteller: Stop where you are in the tour, and respond by describing Visual Detail in a frozen moment - What can you see?











Practical Techniques to add descriptive detail and colour








Perspectives explanations…


A story affects, is created and witnessed by many people/characters.


Different perspectives allow for more chances for connection and response.


Different perspectives give new insights, benefits and explanations to events, situations and contexts.











Short explanations to:


Zoom, Intensify, Perspectives and Like Dislike What?





How to create, develop and present tours for the public





Introduction





This 3-hour practical workshop will help identify what to include in a tour: 


how to identify content, structure, deliver, adapt and develop it.





We will focus on what interests you and how this can be a great place to start and guide you through a tour. 





We will practice how to share and communicate information so you feel comfortable speaking without a script or notes and are not thrown or distracted by interruption and deviation.





By working in pairs you will use a simple feedbacking technique to identify and reflect on what can be changed or improved on.





A couple of exercises will show you how to add and use descriptive detail and finally we shall look at what direction a tour could take with further research.





After each telling give feedback on what you Liked, Disliked and Did Not Understand .





Middle – Explore and Explain


The middle is where the tour really takes place. Things are explained or explored. 





NB For today just include your 1st main item of interest and how you will connect or lead to the 2nd item you chose. You do not have to work out what to say about your 2nd item.





You can:


 - Explore and discuss the history and story you know about each of your items. 


 - Describe each item so we can see it.


 - Weave in your 5 facts


 - Weave in your LikeDislikeWhat? and what interests you or connects you to each item. 


 - Explain why you chose each item and what we can learn from it. 


 - How does each item connect to your argument/lesson/theme? 





Find a connection or reason to move from one item to the next.




















End – Conclude 


Bring your tour to a conclusion, come back to your interest or lesson that you started with.





Step 6 - 1st Tell


Editor: Listen and just notice what you like or are interested in. Don’t stop or interrupt.





Storyteller: In 2 minutes tell you partner your tour. Keep it simple and move through the Beginning, Middle and End structure to guide you. 








Step 9 - Full Circle


Editor: Listen and just notice what you like or are interested in. Don’t stop or interrupt.





Storyteller: Tell your original partner your tour. Use the detail and added description as you want and as best suits what you want to share with your audience now.








Like Dislike What? explanations…





We use LDW? in 2 practical ways:





1. To identify what our interests are, to help us choose subjects and contents and what line of exploration, explanation and research we could take. Like defines our enthusiasms to enhance and elaborate on. Dislike might seem too negative but it is important to notice the bad or any problems but be careful about being too subjective – reflect on preconceptions and assumptions.  What? highlights what we need or would like to learn more about. 





2. How well we take on information, connect to it or pay attention depends on what we like, dislike and don’t understand. If you can get feedback from someone on your tour based on LDW? you can get a barometer of what was helping or interfering with what you wanted to communicate. It is up to you to reflect on and explore their feedback, and decide how to change what and how you are communicating. As you listen to someone else, notice what you LDW? and reflect on why you responded in those ways.
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Storytelling is good at:





communicating culture, explaining meaning, creating context and demonstrating beliefs.





bringing people and objects to life. Giving facts and information flesh and bones. Allowing the present to meet the past and the future. 





connecting and sharing emotions, opinions, beliefs and perceptions and stimulating further interest.	





and Storytelling is a unique experience created by the relationship between the story, the teller and the listener. This relationship creates a special active engagement ideal for inspiring enquiry, sharing knowledge and stimulating learning.





Why use storytelling?


Learning and using the skills of storytelling allows us to make the most of the spoken word and how we understand, develop and communicate ideas.





The attraction of storytelling is the charm of the performer, the structure and process of narrative and the engaging and expressive power of description.





Storytelling is more than fairytales, fiction and making things up. It is also facts, information and knowledge. It is how we communicate and understand what happens to us and around us. 





Every culture and community has at its roots an oral tradition used to explore and explain the world around it, build connections, understand change, reaffirm its identity and of course entertain and excite.








Step 4 – A second object or stop in your tour


Think of a second object or what you can stop at next in your tour, which would support your story theme. Choose one that would lead well from your item of interest, either around the room or to a new area. Note down how it relates to your story theme and what the connection from your first object/stop to the second is.
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